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Percentage of total household
spending controlled by women

Women's clothes 90
Children's clothes 85
Food 80
Child care / school expenses 78
Medical / dental expenses 59
Household goods 51
Tobacco 43
Recreation 42
Men's clothes 40
Holidays 36
Gambling 35
Meals out 34
Repairs to house 33
Motor vehicles 31
Alcohol 27

Z#IFE: UK Office for National Statistics. Family Expenditure Survey
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Financial services

Alliance Data Systems (ADS)
Banco Santander

Erste Group Bank AG

HDFC Bank Limited

HSBC

Mahindra & Mahindra Financial Services Ltd.
Mapfre SA

MasterCard Inc.

Prudential plc

Raiffeisen International
Standard Chartered PLC
Vienna Insurance Group
VisaInc.

AFI Development plc

Agile Property Holdings Limited

BR Malls Participacoes SA

Multiplan Empreendimentos Imobiliarios SA
Shimao Property Holdings Limited

B 32 3 F AR EE M ER AT

Household durable goods / Personal care / Food

USA Belle International Holdings Limited
ESP Cadbury plc

AUT Casas Bahia

IND CBD Companbhia Brasileira de Distribuicéo
UK, HK  China Mengniu Dairy Company Limited
IND China Yurun Food Group Limited

ESP CJ O Shopping Co., Ltd.

USA Diageo plc

USA, UK Drogasil SA

AUT GS Home Shopping Inc.

UK, HK  Hypermarcas SA

AUT Inditex SA

USA Kingfisher plc

Lojas Renner SA

Magazine Luiza

Natura Cosmeticos SA

Nestle SA

Sadia - Perdigdo

(pending merger, to become Brasil Foods)
Tesco plc

Unilever

Wal-Mart

Real estate

UK
HK
BRA
BRA
HK

HK

UK
Private
BRA
HK

HK
KOR
UK
BRA
KOR
BRA
ESP
UK
BRA
Private
BRA
CHE
BRA

UK
UK, Euronext
USA

Healthcare
Abbott Laboratories
Allergan, Inc.
Baxter International Inc.
Becton, Dickinson & Co.
Bristol Myers Squibb Co.
Coloplast A/S
GlaxoSmithKline plc
Haemonetics Corporation
Hologic, Inc.
iKang
Johnson & Johnson

Joincare Pharmaceutical Group Industry Co., Ltd.

Medial Saide SA

Merck & Co. Inc.

Mylan Inc.

Novartis AG

Odontoprev SA

Pfizer Incorporated

Qiagen NV

Sanofi-Aventis SA

Shandong Dong-E E-Jiao Co., Ltd.
Shanghai Jiaoda Onlly Co., Ltd.
Sonova Holding AG

Teva Pharmaceutical Industries Ltd.
Watson Pharmaceuticals, Inc.
William Demant Holding A/S
Zydus Cadila Healthcare Limited

Kroton Educacional SA

Megastudy Co., Ltd.

New Oriental Education & Tech. Group Inc.
Sistema Educational Brasileiro S.A. (SEB)
Unip

USA

USA

USA

USA

USA

DNK

USA

USA

USA
Private
USA

CHN

BRA

USA

USA

CHE, USA
BRA

USA

USA, GER

NYSE Euronext

CHN
CHN
CHE
USA, ISR
USA
DNK
IND

BRA
KOR
USA
BRA
Private

EHFR: SEEREA VI BIFER IR ML LEFT L 7Y T 2 Z at HY2 A]
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ETkPEHR: FEXREHER

“EETHEXE PR

ELHH SHATEF AR RER, WHRNFRAESIRPENRIABEEAZTAI K. SEE
FE R Dominic Wilson #1 Raluca Dragusanu 33 tbi#1T Ti¥40i118, BRIAH 17 Z AT AR A
PR R—UGE 4t EREK A D 6,000 E 30,000 ETT—F 2030 FEX—HFAEEE
B 36 12°. @AY, £IRE S5%RIHAEMRIEBEESENEMSM+—E, REX 12,

Bk 12: BIREFHOEMHFH+—EP=HREHEK
KR 71 it BRI EIRALLTF 6,000 Z 30,000 £ THI A O EL1G)

4] Bra R a dia a orea Banglade gyp donesia a e 0 geria Pa a P ppine e etna
2009| 46 71 6 37 67 0 39 16 70 61 6 9 15 79 7
2015| 52 71 16 59 46 1 57 29 77 65 9 13 23 81 20
2025] 59 56 46 75 23 5 84 57 73 65 18 22 40 70 51
2040] 57 29 89 53 7 38 82 87 41 49 42 49 69 35 84

EHFR: SEETW. F R EEBIRERT ] TRERIE S (HFHA #E. FEf. EFHE. tHE) , BRBRLYEEGHUANEFEE.

ARFK 5 F
B 2015 £, —LERPEMRBYT KEEDRE (LEFR13) -

o EHE, TURMIAIEKEKEE 2015 FHEFIE 60%8 A OBIAARP MR, ™EEHX—
Lef5lh 37%. MM AERE (ExAEHRREML) , 2015 F (BEMHFEME LFGIEE
2] 52%) LURIFEMPEMREHATTAEXRTER. £HSH, ENSZ=ZMAOBKR'F=
MR, Z 2015 &#85T 20% A A E9UL IS 2217 30,000 E 5T,

o EHHT—EER, BRPEMELFHRESMERALEE(79%). FEA(70%)FIEFE S (61%).
L E BRBIR SR 5 I RIFEMIEE.
o ENEFMBEEMPIEMEIERKEEFRR, FIEBELHIERL 20%, EPEHITFIEIERL A 10%.

EXLERSD, REAERKRE FTRIRAEZS: BEiENEMBEETRE 10%. BEEFRE
20% B9 A O#IA A B =R,

SIXLEWT N S BE TN RARBRATX £ 76 T E AN 80+ — E AV EAE K TN M 89. 155 0 Dominic Wilson #0
Raluca Dragusanu F 2008 £ 7 B 7 H A RHEIKEFTMRIRESE 170 # “The Expanding Middle: The
Exploding World Middle Class and Falling Global Inequality”.

"SERENEMREEKMRESEAT X, BI=ZS9Z—WAOBSEANTESKANE (BT 30,000
E5D) 5 HAFIM 2015 FX—EHIFEE -5z —, 2025 FBEIONSZ=.

BRLKIBEMR 15



20094 8H5H

BEERRERR

Global Markets Institute

Bk 13: HEMEAOLFNTRE: SENRIESESX, BTHEMELTHRE, BIETEER
pra¥: Nl 4
AR 1 FEAN i+ E B9 U8 A\ 7E 6,000 Z 30,000 ETay A O L

‘middle class'share
i 0,
100 of population (%)

90
80\
70

60 -
50 -
40 1
30
20 1

10 4

0

2000 2005 2010 2015 2020 2025 2030 2035 2040 2045 2050
Brazil == China === India == Korea Russia

2015-2025 £ :
EETRA 10 EE (2015-2025 %) , HMNFITHEEM/LKER (WEFE 14-15)

o HENSZ=MAONSERHPEMREANKTE, ENERAILE—FMADEE PERRBAK
Fo IS —EE, BEFHPEMRACOLLNBRFLE, FAMLIEEMLEORET
B, REET “BsBN” HEMBREIE “RIEA” ADERHI TR,

o ABRAMERMFFMREZKETEET 10%: NEMEE. £X 1058, XHIERHP
FEMYR LLGIIBIE R REHBIT 30 M E S m (ENEIAE 46%, HMEIAE] 51%) .

o FEHMMIH+—EE, REFMENERPENRLGIERKMATRE LK (93EE 30 ME S
=), ENe. REANE. BEME. FREMFERKETTHEEE 5%.
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BR 14 EHLREBHNFSE+T—E, k3K 5-15 ER=HE LR EBITRIE, AEHEEESKA
M RRSIEKT T b2
AR 1 FEAN i+ E B9 U8 A\ 7E 6,000 Z 30,000 ETay A O L

‘middle class' share

i 0
100 of population (%)

90 -

80 -

70 A

60 4

50 4

40

30

20 4

10

0

2000 2005 2010 2015 2020 2025 2030 2035 2040 2045 2050

s [[@N e MEXICO Turkey

EHFR: ST

2025 £LUR:

2025 F£LUE, BEWAME (AT 30,000 Exl L) BMERKERAEFRTNEF=1ER (B
ERIN MEFiss+—ETA ER (XEE. 2BRET. #8. SE) MEEE. BEeERY
PEMRFHET K (JWEE 15) .

o HEZE2040%F, ENE. ENB. HE. REMFZMELNSIXE] 80%-90%mITIE, FERERE
2l 70%HB9 TRl

o [BER2040FBEHMIE. RARIE. &ME—FEHMAORENLTRIEUNTHE A
f£F 6,000 £50) . Et, RFJLHFXLEERRPENRBUAEIZK.
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B 15 EEMBAOFE+—EE, 2030 £LUEHRFEMREEEEETRIEEH
UM 3L 1 it B B9 I FE 6,000 Z 30,000 ZETTHY A A LA

100

= Bangladesh === Egypt == Indonesia Nigeria Pakistan Philippines === \ietnam

‘middle class' share
of population (%)

90
80

70 A

60 \\/'
50 )//«\\
40 |
30 1
20

mf_’,//

0

2000 2005 2010 2015 2020 2025 2030 2035 2040 2045 2050

ERFR: ST

PERFAMAN : ZHEETRY “RERHE

BEERRERR

BN TEEP R RIBES 47 TEYE ATRENERSBNE. —HBES, WAMLEA—
—XMAXERAR EHF—RB X ER TR LR ER MW,

BR T HATAISCITE BRI 14 FHRAR, ERLNMEEMATFEFIER T ZEBRENRNBIAHE
BERYER “RERE” . HhEEEIE:

BEEMNARIBE(GD]), MHMNFTESHITEAE, URBMEHEIHELHMALLE. ENE
WEEFHER. THEEERELREANFTHHEINES.
BAEHRNAIEEH(GEM), HELIEMNHSHA, SIEEBGAFZ TP Aa IR IRERE
h.

ZEEAMNR . HRERIEH(GID), HEASHMNERIER, XEEE. JBERER
.

XILMERILESR 16, XEARIRERMA T 43 FEMEFIEKEBERARMER, HERTARIE
—EHIERE L, DERER17.
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B3R 16: BEAIEIRENET 43 EEMERKAZBERXF

GDP per Gender-related Gender Empowerment Gender, Institutions and Women's earnings as
capita, Development Index Measure Development Index a share of men's
2008, US$ (GDI) (GEM) (GID) earnings (¢/$)
Value Rank Value Rank Value 2008
Korea 21,214 0.910 26 0.510 64 0.021 46
Mexico 8,823 0.820 51 0.589 46 0.025 39
Russia 9,791 0.801 58 0.489 71 0.078 62
Brazil 7,129 0.798 59 0.490 70 0.059 57
China 2,768 0.776 72 0.534 57 0.184 64
Philippines 1,719 0.768 76 0.590 45 0.043 60
Turkey 9,352 0.763 78 0.298 90 0.108 35
Iran 4,463 0.750 83 0.347 87 0.440 38
Vietnam 882 0.732 90 0.561 52 0.253 71
Indonesia 1,972 0.721 93 . 0.170 45
India 1,010 0.600 112 . 0.499 31
Bangladesh 484 0.539 120 0.379 81 0.495 46
Pakistan 912 0.525 124 0.377 82 0.733 29
Nigeria 1,178 0.456 138 . 0.567 41
Egypt 1,770 0.263 91 0.456 23

xF GDI #1 GEM (M ABKEEER)  HEHA 1.0 RTHAINFERERS.
F GID CREBEEARLEE)  HiEHD L0 RTFMINTEERTES

BERFIF: BEER, BEE SEFFE

E® 17, MoOEENTHERMRIMNERRE, S/OENHE+—E

Female life expectancy at birth Ratio of female to male enrollment in Labor force participation rate Women's earnings as a share Female share, seats in parliament
[(VCELS)] primary and secondary education (% of female pop. ages 15-64) of men's earnings (¢/$) (%)

change

GEWEE Country 2008 Country 1990 2008 (opt)

(D)

change
(ppt)

change
(ppt)

1990 2007 Country 1991 2006-07 Country 1990 2007

Egypt 63.6 73.6 10.0 Iran 113.6 Brazil Vietnam Pakistan

Bangladesh 55.1 65.0 9.9 India 70.3 90.6 20.3 Iran 215 318 10.3  China 64 Korea 20 137 11.7
Indonesia 635 727 9.1 Egypt 81.4 94.7 13.3 Pakistan 11.2 208 9.6 Russia 62 Philippines 9.0 205 115
Vietnam 67.7 76.2 8.5 China 86.9 99.9 13.0 Mexico 344 412 6.8 Philippines 60 Mexico 120 232 11.2
Korea 755 824 6.9 BRICs/N11 avg 83.3 95.8 125 Philippines 47.4 498 24 Brazil 57 Turkey 1.0 9.1 8.1
Iran 659 726 6.7 Turkey 80.8 90.1 9.3 Korea 47 493 23 BRICs/N11 avg 48 Vietnam 18.0 258 7.8
India 60.0 66.4 6.4 Nigeria 77.2 84.0 6.8 Nigeria 373 387 1.4 Korea 46 Bangladesh 10.0 151 51
Philippines 67.8 739 6.2 Indonesia 93.3 97.9 4.5 Egypt 238 2338 0.0 Bangladesh 46 India 5.0 9.1 4.1
Turkey 68.3 74.2 5.9 Philippines 100.4 1025 21 Indonesia 50.3 49.6 (0.7)  Indonesia 45 Brazil 5.0 9.0 4.0
Pakistan 60.1 65.8 5.7 Mexico 97.0 98.9 19 India 351 342 (0.9 Nigeria 41 BRICs/N11avg 12.3 14.9 2.6
Brazil 704 761 5.6 Korea 98.9 95.5 (3.4) BRICs/N1lavg 51.8 50.6 1.2 Mexico 39 Iran 20 2.8 0.8
BRICs/N11avg 65.5 70.7 5.2 Russia 103.8 98.7 (5.2) China 732 706 (2.6) Iran 38 China 21.0 213 0.3
China 69.7 74.8 51 Bangladesh . 1035 - Russia 60.2 57.1 (3.1)  Turkey 35 Indonesia 12.0 11.6 (0.4
Mexico 738 774 35 Brazil - 102.9 - Vietnam 74 693 (4.7)  India 31 Egypt 4.0 18 (2.2)
Russia 743 740 (0.3)  Pakistan . 779 . Bangladesh 62 572 (4.8)  Pakistan 29 Nigeria . 7.0 .
Nigeria 486 473 (1.2)  Vietnam . Turkey 344 244 (10.0)  Egypt 23 Russia . 140

BER 1990 F (UFEHES ARG BEREIZ LS EUEHET.
WAL —4, EEIRTERENSERHFI(2008 &F).
AFREFE—AE, RRIEINN SRS 2004 F£HHE, BEA 2005 FHIE.
SEUNEAMARREE—R, EMAERRTRIEA 2007 FHIE.

EHIHRIR: FTEHIERE U TFIRIT. WA (BEHLR)
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MFrEREIERRE, RINATUIARALENE NERISRERANERK.

o F 20154, MAFFESLFEKZAMXAEPENLERSRARE, ZEEEMHAL
E4MRE, MEFTMRBFESERAEUTY 0%rEEEK. £FHE. HTHMEHE, kit
AREESESABIRERARL, REXLERPENEHRNERKBENRD, LEREXELL
REWRNEEMET .

o HANEMIt, EHE. BERTMEE, IMRR/ILFAEUIREAARHEEEENAE.
REHEZRR. FAMLEHEFAHEEERK, BRI S A8 58 R AL AT 5
HiFEWMMMERERE. Ik, REPFMEANERRET X, EXHERRERERR
KA REFRITE K AYIETE -

e M 2015-2025 4, EHE. HEMERXLPEREEES XANER, IHESREXHMN
RABREHE. BSEFMEFHHZBLSHBERFRS, EFREMEDEFTEME
B. EEREMRABICEAEED, RINATRSEIIMAERERKTREEEEER, 1
HEGAHT, FHIREEFE. HEREESMARENRESHEFRZE.

RYETEIR: A FEMEFIEK

BEERRERR

FFBRFAMER FEMR T — N RIEER, 43 FEFFTEFIEK, MEFERKE—SRET
[ERIREE S

AT EHENEK, TEBIMEHNFTHNAME, FRETANER. FHRMITERSMEKE.
EEAAOREMETEET &M, EHF T AL GDP RKHAEK.

BRXBHTHHNTEE, ERETXMEREZITENER: #MONEXEHERRNEES
T, WIEET XM ERERMMS SHAEEMA.

PEEMA FERRRINE, HE. Fahmis. BRNSEIEZIMIEREEZNE. FEMT
FMEFERZE HEMBHRKRAESNIARRAGHA 8. flm, EFRAIFENER. HE
RERSHER, TUHEFHHMEIFMBEFNHEEKHEISE. BSEME, BN TRk
IEREHERIER, MR EMBRKELFEKNEEEHN N, BRSIER 18,

E% 18 £rMNEMHH+—EAAY GDP

Per capita GDP of $6,000 (2007 US$)

GDI Value (2007)

realized in the year ...

Korea 1988 0.910
Mexico 1993 0.820
Turkey 2005 0.763
Russia 2006 0.801
Brazil 2007 0.798
Iran 2013 0.750
China 2016 0.776
Indonesia 2029 0.721
Philippines 2030 0.768
Egypt 2032 .

Vietnam 2033 0.732
India 2034 0.600
Nigeria 2038 0.456
Pakistan 2048 0.525
Bangladesh 2050 0.539

ZHIFE: OECD. ST
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Anna Aizer, “Wages, Violence and Health in the Household”, £ E £ B2 FHRAARIRE 13494
#, 2007 £ 10 B

Lori Beaman %, “Powerful Women: Does Exposure Reduce Bias?” £ E £ EZFMRAARRE
14198 #§, 2008 £ 7 A

Alison Booth #A Patrick Nolen, “Gender Differences in Risk Behaviour: Does Nurture Matter?”,4&
FBURI R B OITE 30 SE 7198 B, 2009 &£ 3 B

Niels-Hugo Blunch #1 Maitreyi Bordia Das, “Changing Norms about Gender Inequality in
Education: Evidence from Bangladesh”, it RiRI1TBURA R IR E 4404 £, 2007 £ 11 B

Lex Borghans, Bart H.H. Golsteyn, James J. Heckman #A Huub Meijers, “Gender Differences in
Risk Aversion and Ambiguity Aversion”, 3£ E £ EZFM R RIRE 14713 #, 20094 2 A

Raghabendra Chattopadhyay A Esther Duflo, “Women as Policymakers: Evidence from a India-
wide Randomized Policy Experiment”, EE£EZFHREAMARIRE 8615 #i, 2001 & 12 B

David Dollar #1 Roberta Gatti, “Gender Inequality, Income, and Growth: Are Good Times Food for
Women”, #RRITHANELZRECKARIREE —H, 1999F5A

Esther Duflo, “Gender Equality in Development”, MIT, 2005 £ 12 A
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Households”, EE £ B RMARIKRE 12367 #, 2006 F 7 A
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2007#10RH
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XEEEZFMRRIRE 13305 44, 2007 F 7 A

Kathleen M. Kurz #A Charlotte Johnson-Welch, “Enhancing Nutrition Results: The Case for a
Women's Resources Approach”, Elfria& 5 #L, 2000 £ 3 A
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Growth”, t FRERITEURIA TR &5434980, 200749R
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Role of Women”, 254041, 20084
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EoiE

AiREHERER (HHREER) SIKIGEMRIBA L LBEEH AR Global Markets Institute 385 . {EA A RXBUR RS, AREBREESZH, BAH

LIPS LHBEMRBZINAL (SERATHEFIIMEIAD) ITRIERFR, MAXREHLBHMBLARATREASRLUINIBERERES.
BARREFTRESIHRTUIEN ., BEMZFECRARMEN, EFFXERSRELARMATRIEN, HHFEHRSNT. MEEFTEFTRARITEN
NRMRE, PR T AR S B R FEN N BSEESFHRE .

SEHHA

AR EERAFITHEE IBWere FAABRAF (ABN 21006 797 897) KEREENE&: EMEAHSEMEXRLATANENEXREMR, HEEERAS
EMBHEMR; £EEASREAZEEARASA: EEEHSE (TN BREELATNE; EHEHASE (E) EFRMAGRAAS%; EAKXEGH
IESHASHIE: EHEHSE (T FREILAERALASE: EFAE=ASE IBWere (Hfi=2) GRAANKKSES L. EFNMEASE (3
D FANAF. (AFS: 198602165W) ; EXEHSERERAN L. SEEMRSMEAMRIBEERENRE? 4.

BREE: BRER HEXEELHBSELT BHESARSERENRES L SHEAERAT HESLMLERLE) THESHEERN L.

A BEE R XA AR LM — R 1R

BEE-RERFRT. REEEMISFZLUS T -SNEREESRSLAE. E5EREERMFS Rz BFEARFRITMEMIZXR, FRARXTRL
BuisAndell B3 E A AR E . BEWE~MR. KRB I,%tﬁﬁ&t?liﬂ: X LR SRR AT RES AR IRE P RIEANU ST —E. 5N, ERSIRERR
#n mF‘L%’iEﬁBI'J"IﬁE%ﬁSIHj'—ﬁZHE%qJ%Ei?SE‘J%J”JF BRI TR

© KEINERA 2009 £ EREALA
RESBREALAFAEETERE, AHHOEMBIEREOREMARFEEMERGER. SEO4REFHR, S(HHFXPX.
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